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BOOKCOVER DESIGN

BACKGROUND

The design of bookcovers is essential to the communication of the book to 
its potential readers.  Like the record album, CD and DVD, as well as peri-
odicalÐthe design of the covers of these media become the face of repre-
sentation of those creative works to the public.  The cover serves not only 
as an indication of the style or substance of the interior, but is also an ad-
vertisement.  The cover should create an atmosphere of attraction and in-
quiry.  Strategic decisions over color, images, illustrations, type and layout 
are made not only by artists and designers but by marketing executives.  
The goal of a commercial cover design is not solely based on the pure aes-
thetic or artistic integrity of the design, but is a mixture of art, advertising, 
public relations and business objectives.

ASSIGNMENT

I. Research

Spend some time looking for a book that you would like to redesign the cover.  Visit bookstores, view online 
stores, go to libraries.  You will not only be designing the cover, but also the spine and back jacket.  Make sure 
the whole measurement of these faces is under 12Ó x 18Ó, which is the largest length that Zeppo can print.  

Bring in (3) books that you are interested in re-designing.
Bring in at least (6) digital examples of bookcover designs you like.  Be prepared to talk about why you like 
these designs

Links

FWIS Design (collection of bookcovers)
http://covers.fwis.com/

The Book Design Review
http://nytimesbooks.blogspot.com/

AIGA Bookcover Design
http://designarchives.aiga.org/

Copywright Law
http://www.rbs2.com/copyr.htm

Penguin & Pelican Book Covers
http://www.flickr.com/photos/joekral/sets/72157594
264351021/

Lotta Kuhlhorn
http://www.lottakuhlhorn.se/gallery.php?galId=10
Check out the pattern and illustrations, too !

Generative Book Covers
http://postspectacular.com/process/20080711_fab
erfindslaunch

Book Creatives
http://www.bookcreatives.com/

This site shows how one designer markets 
his design services to clients.  Read through 
it, especially the first section, which de-
scribes what services are provided, how, and 
for what cost.

Jacket Whys
http://jacketwhys.wordpress.com/

M 10/20  Introduce Assignment
F 10/24  Preliminary Sketches by email

M 10/27  Workshop.  2 Digital Covers due
M 11/03  Final Critique
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II. Preliminary Design

Conceptualizing and sketching are the most important parts of any design process.  Conceptualizing essen-
tially means thinking about how you want the bookcover to look.  What ideas do you have ?  Are they original ?  
How would you create them ?  Sketching is the place to make visual connections with your ideas.  You can 
never do enough sketching.  Many designers don"t do enough though.  Sketch loose.  The most important part 
of sketching is Þnding direction and continuing the ideating process.  It might help that you read the book.

Sketch out ideas at least 3 design solutions for the bookcover you are choosing to re-design.  Pay special at-
tention to type, composition and image.  Scan in your sketches(72ppi) and send them to me as an email 
(kjones@harford.edu) by Friday, 10/24.

III.! Digital Design Progress

You will be using Adobe Illustrator to layout, set the type, and either create or place your images/graphics/
illustrations you might use in your design.  Your book jacket will include:  The Cover, The Spine, and the Back 
Jacket.  You will also need to place a barcode that you download here as part of your design.  (Note)  If your 
book already has a barcode, you must scan it and place it within the design.  

For next class you will have (2) bookcover design versions of the same book saved as Adobe Illustrator Þles.  
Print out the designs as you have them so far for a progress critique on Monday 10/27.  Cut out the covers 
and put them over the books you are designing them for.  Bring these to class.

IV.! Digital Design FInal

Based on the feedback you received in the progress critique and workshop class, complete (3) Þnal versions 
of your bookcover design and have them ready to view on Monday 11/03.  One design must be jacketed to the 
original book.  The other two, must be mounted to black board.

CRITERIA FOR GOOD BOOKCOVER 
DESIGN

Composition
Color
Type
Image
Scale
Appropriateness to Theme

Follow good design rules
but not all rules equal good design.

Work
Seek
Experiment

Adobe Font Folio
http://store1.adobe.com/cfusion/store/html/in
dex.cfm?store=OLS-US&event=displayCate
gory&code=style

In our labs, we own the Adobe Font Folio 9.0 
Collection, which has over This collection 
contains more than 2,750 typefaces from the 
Adobe Type Library - the ideal choice for 
design studios, advertising agencies, pub-
lishing houses, and service bureaus.
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